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International Tourist Arrivals

International Tourism Recelpts
(USD BILLION)

Source: UNWTO Highlights, 2016 Edition



LONG TERM OUTLOOK AND

FORECASTS

International Tourist Arrivals Worldwide

Increase by to reach
3.3% 1.8
a year from billion

2010 to 2030 by 2030

Source: UNWTO Tourism Highlights, 2015 Edition: “Tourism Towards 2030”



LONG TERM OUTLOOK AND

FORECASTS

Between 2010 and 2030

4.4%

Increase of yearly arrivals in »
emerging destinations *

TWICE

the rate of those In
advanced economies
(increase of 2.2% a year)

*Emerging Destinations:
Asia, Latin America, Central & Eastern Europe, Eastern
Mediterranean Europe, The Middle East, Africa.

Source: UNWTO Tourism Highlights, 2015 Edition: “Tourism Towards 2030”



LONG TERM OUTLOOK AND
FORECASTS

Market Share of Emerging Economies

Increased by to reach

45% o5/%

In 2015 In 2030

Source: UNWTO Tourism Highlights, 2016 Edition






GLOBAL MUSLIM POPULATION

© ®Q

GLOBAL OIC NATIONS ASEAN OTHER NATIONS
BILLION BILLION MILLION MILLION

Pew Research Centre Pew Research Centre Pew Research Centre Thomson Reuters



USD

GLOBAL EXPENDITURE
OF MUSLIM TRAVELLERS
EXCLUDING HAJJ & UMRAH



168
151 147

BILLION BILLION

MUSLIM MARKET

Thomson Reuters
State of the Global Islamic Economy 2016/2017
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BILLION




USD

GLOBAL EXPENDITURE
OF MUSLIM TRAVELLERS
BY 2026



HIGHEST GLOBAL MUSLIM
TOURISTS SPENDING
PER CAPITA BY COUNT |

*

- SAUDT ARABIA

US%"OH)

KUWAIT
IRAN

Source : State of The Global Islamic Economy 2016/2017 Report, Thomson Reuters
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THE SET UP

INISTRY OF TOURISM &
CULTURE

TOURISM MALAYSIA

(44 OFFICES OVERSEAS)

ISLAMIC TOURISM
CENTRE

MALAYSIA
CONVENTION &
EXHIBITION BUREAU

9 OTHER AGENCIES

(CULTURE BASED)




The Marketing Plan



e Muslim Friendly Tourism
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e Shopping Tourism
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S~ 5%

e Eco Tourism

e Sports Tourism
e Cultural & Heritage

e Education Tourism

e Health Tourism

e Agro Tourism

e Marine Tourism

e Events Tourism


http://www.google.com.my/imgres?imgurl=https://c2.staticflickr.com/2/1035/5178262632_78654004c4_b.jpg&imgrefurl=https://www.flickr.com/photos/sierra2u/5178262632&h=689&w=1024&tbnid=85K0_V3PJ0g86M:&docid=w0eoQwX1izTkxM&ei=pBhAVo7uOpeLuATz7aioAQ&tbm=isch&ved=0CDoQMygYMBhqFQoTCI7QrMC4gskCFZcFjgod8zYKFQ

- Seniors/Retirees

« Family

« Male & Female in their 20s
to 40s

« Youth / Millenials / Students

« Special Interest / Niche

« MICE

20



Qurban
& Aqigah

7)ﬁ///ﬁ.7f; 20(2/20(2

e Local agents produce tour packages

THE ISLAMIC TOUR EXPERIENCE

e Distribute to all partners around the globe 1

SPECIAL
PACKAGES

e Agents have B2B deal with wholesalers

e Promotion of tour packages in various markets gs

e Multiple destinations (Regional)

EDUCATION




COMMUNICATING THE BRAND

~ TM Overseas / Domestic Officers /
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International & Domestic

Travel Exhibitions T

+ Malaysian government have promoted tourism to
the Middle East long before the September 11 crisis.

+ Tourism Malaysia overseas offices in Dubai &
Jeddah implemented various promotional activities,
including:

* Participation in the Arabian Travel Market since 1993
« Middle East sales mission
AT

*+\ Arabian

Travel Market

Other Exhibitions participated by
ITC under Tourism Malaysia :

& world
e World Travel Market (London) .= et

Global Event for the Trave ndustry

e Kazakhstan International Travel Fair

e Xi’An International Travel Fair, China

23



Japan
Korea
Australia
New Zealand
Spain

UAE
Philippines




Event Marketing

4 L UMPUR
ONVENMIBIEIRE2IO)S

RESILIENCE FOR
GROWTH

Religious Events / Celebrations

Awal Muharram, Maulidur Rasul, Ramadan,
Eid-ul Fitr, Eid-ul Adha

Iftar @ KL - Ramadhan Festival
International Quran Recital (since 1958)
Reviving the Islamic Spirit Convention
Islamic Business Events

World Halal Summit

M’sia International Halal Showcase (MIHAS)
ILM Arts Festival

Putrajaya I'national Islamic Arts & Culture
Festival

World Islamic Economic Forum (WIEF)

Twins of Faith 25



ADVERTISING

(by Tourism Malaysia)

TELEVISION ADVERTISING OUTDOOR ADVERTISING

+ London double
> vist IVEAEAY S decker bus wrap
‘)\MEET OURUNI&JE PROBOSCIS MON}(EYS E Y

e ) 7 SR -+ Taxi wrap

+ Billboard

PRINT ADVERTISING [
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INDIA

RELATIONS

PUBLIC & MEDIA | ..o

| !

magazine
15=11%
| Voo

+ Familiarisation trip for international tour

operators and media

+ Public Relation agencies in selected
overseas markets (Tourism Malaysia)

+ Publicity & Press Releases

GRAZIA TRAVEL'

4

Around
Malaysia
On A Plate

MALAYSIA

meant, anyway?). Which is why,|
Shangri-Ladrove the streets of |
Sands Resort, next door to Rasa,|
Or so it seemed after two cocktal
classic cliché of tropical tourisi
straw-hatted musicians.

Off the lame came piping hot|
sas. Tangy, bright pasembors an o
ofkuib pulut udang (rice cooked in coconut mi
and grilled in banana leaves), T was particularly)
the jellyfish salad at the head of the table. Gluti
cold, T would have never picked it for a delectal
revelation. But then again, four days ago, woulg
imagined a staged, five-star banquet of plebeia
anythingbut plurally wrong?

I suppose it takes a while to learn just how e
the entitled are. And at the end of my luxe adve|

WIILE LK

handpicked to represent the sum of Malaysia’s| 4/




COLLATERALS

E ISLAMIC TOUR EXPERIENCE

MALAYSIA

THE ISLAMIC TOUR EXPERIENCE

FEATURING OVER 50 TOUR
PACKAGES INCLUOING
ISLAMIC PLACES OF INTERESTS.
AND MALAL OUTLETS.

VALID THROUGH 2013/ 2014

28



COLLATERALS
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FESTIVALS
' IN MALAYSIA GUIDES FOR 2015

Welcome to

MUSLIM
FRIENDLY
MALAYSIA

TO THE BEST RAMADAN
EXPERIENCE IN MALAYSIA

MALAYSIA IN MALAYSIA
ISLAMIC
TOURISM e
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COLLATERALS- VIDEO

ISLAMIC TOURISM CENTRE
CORPORATE VIDEO

: )
ISLAMIC @

TOURISM
CENTRE

Ministry of Tourism & Culture, Malaysia
www.itc.gov.my

V4 MALAYSIA A

-
2014

Yer of Festival - )

- [ ‘\
- e
s =~

MUSLIM
FRIENDLY
MALAYSIA

(*) PROMOTIONAL VIDEO 2015

30



Social Media — Blogs, Facebook, Twitter & Instagram

Online and social media

\ Available Apps

+ My trip Planner

Available
D App Store

+ Go2homestay ‘

A

www.motac.gov.my
www.tourism.gov.my
www.itc.gov.my



Muslim Friendly Tourism Websites:

Popular in Malaysia
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ISLAMIC
TOURISM
CENTRE

ISLAMIC TOURISM CENTRE HAVE HALAL WILL TRAVEL  SALAAM GATEWAY

\Z,

zilzar

ZILZAR LIFE HALAL TRIP HALAL BOOKING dot com

i1 T

Salaam

%

W

ISl ASEAN

GOoASEAN's the Halal Foodie (youtube)

32



Muslim Friendly Tourism D
Smart Phone Apps

& MOSQUE TOURS ACHEEN | HALAL TRIP
ed ST MALAY MOSQUE " + Halal restaurants
Tourism Malaysia + Acheen Street Mosque and prayer times
Developed by: Tourism Malaysia tourism in penang Developed by: HalalTrip, Singapore
Developed by: Penang Islamic Foundation
HALAL APP
+ Halal restaurants
and products in Malaysia PENANG HISTORICAL
Developed by: HDC 'l?i‘ MOSQUES APP
_ + Guides to 40 mosques
@ SOLAT MALAYSIA 2015 in Penang
+ Accurate solat time in
Malaysia Developed by : INSPIRE and Think City

Developed by: M-Village (MSC)

33
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+ Developed by the Department of Standards
Malaysia, in collaboration with tourism stakeholders of
Malaysia, including the Ministry of Tourism & Culture

+ Published and launched in 2015

+ Focuses on 3 areas:
* Tourist Guide

* Accommodation

* Travel & Tour

+ Available for purchase at
http://www.msonline.gov.my for USD5 only

Shipment information and other terms & conditions as per the website.

MALAYSIAN MS 2610:2015
STANDARD

Muslim friendly hospitality services -
Requirements

ICS: 03.120.01

Drescriptors: muslim, islamic, friendly hospitality services, requirements

@ Copyright 2015
DEPARTMENT OF STANDARDS MALAYSIA




PRAYER FACILITIES EASILY ACCESSIBLE

Airports e Highway Rest Service Areas e Shopping Malls e Theme Parks e Office Buildings e Golf Resorts Stadiums e
Convention Centres e Hospitals e Restaurants e Electric Train Services

— g
———— LOICYCIE Ctasstaass == -~ ——eessuaa ang] 1 !}§§
- managed and op- Tuas checkpoints by the end of nexy ] £53
Belicops Aviation, was . 3
by Cempaka “WC - atan. year. ,
— e to Subang from |
S — :
S PRAYER TIMES
> XMLAS
‘Website:
-03-27239999  Call centre: 03 2723 9696
o ooc03-2723 9998

Surau Perempuan

Fermnale Muslim Prayer Room
Surau Lelaki

Male Muslim Prayer Room

ssssss

e s 2sue-Sin WA SR
5:43 7:02 1:10 4:30 7:16 8:27
5:46 7:04 1:18 4:36 7:26 8:39 3 & |



MOBILE MUSOLLA

Launched at Maal Hijrah Celebration in
Putrajaya
2 October 2016

Initiated by Department of Federal
Territory Islamic Affairs (JAWI)




International Fast Food Chains Certified Halal e International & Local Halal Cuisines e Food Festivals

s Nando’s e

DUNKIN®
DONUTS

i'mlovin’ it®

baskiN
robbiNs”

vty

)
e

Pl |

07\ PappaRich

- AVELAN DELIGHTS

&)

A p o Mee AYAM PENYET RIA,
AL ITIC INDONESIAN CUISINE
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Total Flight Flight Frequency

Frequency

2,600 weekly

from OIC countries

810 weekly
4 Average seat occupancy
‘-l 352,116 weekly

As of 30 June 2016
Source: Tourism Malaysia & Malaysia Airports Berhad
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Garuda Indonesia Q air astana
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" Emirates
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Gulf Air ==
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ROYAL_JORDANIAN
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http://en.wikipedia.org/wiki/File:Emirates_logo.svg
http://en.wikipedia.org/wiki/File:Etihad_Airways_logo.svg
http://en.wikipedia.org/wiki/File:Qatar_Airways_Logo.svg
http://en.wikipedia.org/wiki/File:Saudia_logo.png
http://en.wikipedia.org/wiki/File:Royal_Jordanian_Logo.svg
http://en.wikipedia.org/wiki/File:Mahan_Air_Logo.svg




Challenges to Muslim Friendly
Tourism Industry

Think conventional High cost of segregation

*Low priority on Islamic concept

: : : *New investment for pool/gym etc
*Unconvinced of business potential

*Issue of gender-bias

*No liguor = less business

Muslim Friendly

Misunderstanding of Halal Non-Islamic elements in

*Operators/TGs bring to non-Halal or packages

pork-free premises *|less emphasis on Islamic attractions

Operates on commission *not enforced in licensing/rating*

41



ISLAMOPHOBIA IN THE
EYES OF GLOEE.
COMMUNITY

SPINNING MEDIA FACTOR -~ = 4
TRADITIONAL AND SOCIAL | |
MEDIA OUTLETS

FACTIONS OF ExGRES
AND RADICAL ISLAM

CONFLICTS INSMIlES
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Influence of the I\/Iedia

CHOOSING THE BEST ELECTRON RACE TO THE TOP:
THERE'S MONEY TO BE
ROSCOPE TO HELP YOU FIND TR L T L Ry
0BAMA ON mmugg MADE IN THIS ECONOMY
“nl::l;ﬁ':ls:ﬁ:sofumﬁ" (JUST NOT FOR YOU) ITERATE AMERICA

Né““iivsweek lamophobia:

'MUSLIM RAGE | & i

DAILY EXPRESS i

v i &

t’fmFREE ‘so‘ 14 - - A <

 GCUMMIE [N 4 - : f
:k REATHENT e / I8 ), k) 9
Q v \
e / FOR 2 PEOPI * » J =l
2 - Q FOR EVERY READER e R [1 TH lf{ AN\, 4 i v ) o}
= mras WHSmith| |, e
&)

GET 30p OFF TOMORROW'S SUNDAY EXPRESS



A SLIM DESTINATION FOR
MUSLIM TRAVELERS,

, SOUTH KOREA

Hotel Nikko Kansai Airport supports
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( MUSLIM FRIENDLY

SHORYUDO

CENTRAL JAPAN <l 1 {‘ RESTAURANTS
for Muslim Visitors g —

Travel Guide 2.

STRITING
I

o

TRAVELING
IN TAIWAN
FOR MUSLIMS 1

AT

Muslim Guide

Muslim 8%

— DNNG @ TAWAN s A e W t0 WESTERN AUSTRALIA
Taiwan i ‘ ‘ ______ [—— B === Ty

e EDUCATION CITY
A MUSLIM . 2015 S VIETNAM NATIONAL ADMINISTRATION OF TOURISM

TRAVELLER’S - £ c‘“ TOURISM INFORMATION TECHNOLOGY CENTRE
Australia RVt CURC  1oUim inrommaTON TechmoLoeY centne

VIET NAM

TOURIST GUIDEBOOK Il
_’, z - "*G:—-d

~

; NEW ZEALAND |

A CULINARY HAVEN FOR MUSLIMS
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Other Issues S G v

» Have no ded|cated tounsm rmmstry / agency
- Establish t

need also be
& oy
Comphant m

» Muslim-Friendly B
- Promotion of MF,
neglecting certa

- Eg-RayeiEr

» Halal issues
- Low understanding of the concept of Halal
- Industry reluctant to get certification, because they feel they are already Halal

51
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Way forward for OIC Member
Countries..

& ENHANCE MARKETING & PROMOTION STRATEGIES
7]

Intra-regional travel Internet & social media

SELF-ASSESSMENT THROUGH SWOT ANALYSIS

ALLOCATE MORE FUNDING FOR PROMOTION AND
INFRASTRUCTURE

RELAXATION OF TOURISM-RELATED REGULATIONS

Duties & taxes Visa requirements

ESTABLISH NETWORKING
B2B

53



ISLAMIC
TOURISM
CENTRE

TERIMA AASH

THANK 90U
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